






More than a magazine

Saltscapes is a multi-platform, award-winning brand that 
continues to delight and engage homeowners and cottage 
dwellers across Canada’s glorious East Coast. It is unrivalled 
as an Atlantic Canadian subscription-based print and digital 
magazine and buy-local event builder. Saltscapes continues to 
foster our engaged online community through various social 
media platforms, our digital edition of the magazine, our biweekly 
“Viewsletter”, and on our website.

DIGITAL ADVERTISING OPPORTUNITIES
• Build your brand awareness • Boost your sales • Increase your traffi c • Demonstrate your excellent customer service

Saltscapes is delighted to welcome you to our 
digital community for 2026!

Rotational Display Categories:
• Home & Cottage Living • Food & Drink • People & Culture • Living Healthy • Travel & Tourism

Guidelines:
• More than 45,000 quali� ed pageviews per month
• Minimum ad buy is one month 
• Inventory available is subject to change

saltscapes.com
Ad units are available on the entire site, with fl exibility to concentrate on 
specifi c sections.

A limited amount of ad placements 
are available in the Saltscapes biweekly 
Viewsletter, sent every second Saturday 
year-round to more than 22,000 active, buy-
local consumers. Our digital newsletter gives 
advertisers unduplicated market penetration 
and access to the most educated, affl uent, 
and loyal readers in Atlantic Canada.

E-Newsletter
(Saltscapes Viewsletter)

LEADERBOARD

BIG BOX

LEADERBOARD

BIG BOX
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January/February — In with the new! As 2026 dawns, Saltscapes is jammed 
with all the information readers need for an exciting and engaging East 
Coast winter. Whether hunkering down and nesting, or embracing the snowy 
splendour of the great outdoors, readers will fi nd local products, expert 
advice, and inspiration aplenty.

March/April — A season of renewal! As spring returns and we shake off 
winter’s icy grip, Saltscapes embraces the season of rebirth by celebrating all 
things local. From art and unique home décor treasures to our distinctive 
culture and mouthwatering East Coast fl avours, this issue is essential for 
devotees of all the qualities that make Atlantic Canada special.  

May/June — Get ready for summer! Time to get outdoors, get 
reacquainted with your local farmers markets, open the cottage, get the 
boat ready for the water and look around at all of the potential for another 
sensational season on the East Coast. Take advantage of the additional 35,000 
copies of Saltscapes Good Taste featuring sizzling summer food and drink.  

July/August — It’s heating up! Celebrate another amazing summer on 
the East Coast. Saltscapes is your destination for summer fun and frolic. We 
have big plans for exceptional summer content to share with readers and the 
thousands of seasonal visitors who use our publication to plan their escapes. 

September/October — It’s harvest season! We’re serving up the fl avours 
of Atlantic Canada, showcasing beautiful home and cottage décor, planning 
your fall reading list, and sharing superb garden tips that will keep your green 
thumbs busy until the snow fl ies.  

November/December — Celebration time! Saltscapes readers know how 
to embrace the holiday season! This beloved annual issue embraces tradition 
and the latest trends. Foodies get ready for inspiring photography and recipes 
that will tempt your tastebuds and test your culinary skills. Plus: Unique décor 
and entertaining ideas to engage and inspire.

Reach our loyal and growing readership in 2026 
with a NEW editorial schedule, curated with 
compelling and award winning features

Understanding where we have come from and helping to inspire the narrative of our future is vital to our mission. 
We bring enjoyment, discovery, and inspiration to our readers by celebrating a diverse and welcoming East Coast. 
Our core values have remained the same for over 25 years — excellent quality standards in publishing and events, 
plus a passionate, personable, and fi ercely proud team. We are relentless champions of our region with unduplicated 
business integrity setting the standard for excellence in Atlantic Canadian content. 

Heartfelt thanks for celebrating Canada’s East Coast with us! 

Crystal Murray
President, Advocate Media
Publisher, Saltscapes
cmurray@saltscapes.com
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W
hen Sean Meister launched the Global Bluenosers 

podcast from his Halifax home in April 2023, he had 

no grand business plan, no financial backing, and no 

formal mandate. What he had was a hunch, and a deep, personal 

sense of urgency.

“I was out there desperately seeking other Nova Scotians,” 

he recalls of his decade away from the province, split between 

Alberta and Ontario. “What I saw were people who’d been gone 

30 years and still called this place home. It sat in my head as an 

untapped opportunity.”

That opportunity has since taken on a life of its own. Global 

Bluenosers is now a federally registered nonprofit, with members 

from London to Dubai and 

events in cities across North 

America and Europe. The 

mission: Bring Nova Scotians, 

by birth or by choice, together 

wherever they are in the 

world. Not to convince them 

to return, but to help them stay 

connected, build new commu-

are a powerful, largely untapped economic and diplomatic force.

He’s not the only one who thinks so.

“I always say, some of my favourite people in the world tend to be 

people with big city disposition and small-town values,” says Dave 

Culligan, a Halifax-based video producer who’s attended Global 

Bluenosers’ events in London, San Francisco, and Toronto. “You’ve 

got these people rooted in communal values, like taking care of 

your neighbours and treating everyone with kindness. But they’re 

also CEOs, entrepreneurs, creatives — people trying to make their 

businesses work.”

Culligan, who has sponsored multiple Global Bluenosers events, 

sees more than just warm reunions. “The quality of interaction 

is so much higher,” he 

says. “I could go to a thou-

sand-person marketing 

conference in New York 

and come home with 

nothing. But in a room of 60 

Bluenosers, I leave with 20 

real friends, people who’ll go 

out of their way to help.”

From its early days as a 

podcast, Meister’s initiative has evolved into a multi-city event 

series, with gatherings in Dallas, Frankfurt, Toronto, Calgary, and 

twice in London, and a growing network of professionals who 

see the group as both social lifeline and business incubator. “We 

started with storytelling,” he says of the podcast. “That quickly 

evolved under its own momentum into in-person events around 

the world. A few weeks ago, I decided to go full time. The goal now 

That impact comes in many forms, from dinners and trade 

leads to embassy speaking gigs. Joanna Davies, an aerospace 

and defence expert in Ottawa met the group at a London event. 

Canadians 

without  borders
How one man is uniting Nova Scotians around the globe

by ALEC BRUCE

The mission: to bring Nova Scotians, 

by birth or by choice, together 

wherever they are in the world

People often ask us, “What does the Saltscapes brand stand for?”
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to return, but to help them stay 

connected, build new commu

nity where they are living, 

and generate professional opportunities, based on shared identity 

and values.

“The mistake we’ve made as a province,” says Meister, a New 

Ross native and former trade official with Nova Scotia Business 

Inc., “is looking at the diaspora as something to bring back. It’s 

always been the wrong focus. It’s not about when you’re moving 

podcast, Meister’s initiative has evolved into a multi-city event 

series, with gatherings in Dallas, Frankfurt, Toronto, Calgary, and 

twice in London, and a growing network of professionals who 

see the group as both social lifeline and business incubator. “We 

started with storytelling,” he says of the podcast. “That quickly 

evolved under its own momentum into in-person events around 

the world. A few weeks ago, I decided to go full time. The goal now 

is community plus impact.”

That impact comes in many forms, from dinners and trade 

leads to embassy speaking gigs. Joanna Davies, an aerospace 

and defence expert in Ottawa met the group at a London event. 
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Chasing the aurora borealis
A night to remember

photography and essay by GLEN STRICKEY

The aurora borealis, or northern lights, are among our planet’s most spectacular natural phenomena. They happen when storms on the surface of the sun release charged particles into space. These particles travel millions of kilometres and collide with Earth’s magnetic 
field, drawn towards the poles. They then collide with gases in the atmosphere, heating them up and 
producing flashes of light in many colours — green, red, pink, yellow, blue, and violet. The lights can 
move and dance unpredictably, sometimes barely visible, then exploding into vivid displays.

32     SALTSCAPES.COM     JULY / AUGUST 2025

move and dance unpredictably, sometimes barely visible, then exploding into vivid displays.

Returning in 2026
Our annual recipe and Top Dog 
contests are reader favourites! 
Stay in touch for details about 

the 2026 editions.
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Note: All special-interest publications are available in their entirety online and in print, providing an additional bonus to our valued clients. 
Your account representative will be pleased to provide publication details.
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Good Taste (in partnership with Sobeys) 
twice annually: Spring/Summer and Fall/Winter 

Good Taste is included in two issues of Saltscapes, in addition to exclusive stand-alone 
free distribution at Sobeys stores across Atlantic Canada.

Saltscapes 2026 special-interest opportunities

Saltscapes events allow consumers to step into the pages of the magazine and 
deliver a unique East Coast experience with interactive demonstrations, sampling 
and much more. Generating new business for retail, culinary, and travel exhibitors 
while bringing economic benefi ts to destinations within the Atlantic provinces is our 
highest priority. 

Saltscapes Spring East Coast Expo
This huge consumer show allows our consumers to spend their money where their 
heart is. With hundreds of local exhibitors, the Saltscapes Spring East Coast Expo 
sets a standard that eclipses all other such shows in Atlantic Canada. We offer the 
region’s best, all in one place for one spectacular weekend! Consumers love the 
destination inspiration and look forward to gleaning expert advice from local chefs, 
food and beverage producers. 

    Saltscapes Fall East Coast Expo
The holiday season starts at the Fall Expo, where harvest greets the holidays. It is 
the ultimate buy-local holiday event of the year, with tons of local holiday gift ideas 
and family inspiration for winter adventure. 2026 marks the tenth edition of this 
consumer trade show. 

Saltscapes Food and Travel guide – annual: April
This is the only truly regional travel guide on Atlantic Canada in existence. 

Distribution includes the Saltscapes subscriber base, Sobeys stores in Atlantic 
Canada, and and all major regional ferry services, including the Newfoundland 
and Maine ferries. The 2026 combined online and print publication will maximize 
your opportunites with vacationers looking for distinctive culinary delights, exciting 
adventures, romance, rejuvenation, and tons of family fun — all in an authentic 
Atlantic Canadian context.

Saltscapes 2026 events

Consumer exit surveys reveal:
• 98% of those surveyed rank the show as “excellent” or “very good.”
• After the show, 89% of surveyed visitors say they’re planning an Atlantic 
 Canadian getaway within the year. 
• 35% of consumers stay at the event for 5+ hours. 
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2026 Publication Schedule
Issue Ad Close Material Due Newsstands
27.1 January/February November 6, 2025 November 13, 2025 December 23, 2025
27.2 March/April January 15, 2026 January 22, 2026 February 26, 2026
**Saltscapes Food and Travel February 25, 2026 March 4, 2026 N/A
27.3 May/June March 19, 2026 March 26, 2026 April 29, 2026

*Good Taste (Summer) March 19, 2026 March 26, 2026 April 29, 2026
27.4 July/August May 19, 2026 May 26, 2026 June 29, 2026
27.5 September/October July 9, 2026 July 16, 2026 August 26, 2026
27.6 November/December September 11, 2026 September 18, 2026 October 29, 2026
*Good Taste (Fall/ Winter) September 11, 2026 September 18, 2026 October 29, 2026

* These high-circulation supplements are centre-stitched or polybagged with Saltscapes annually. 
Ask your Saltscapes representative about these popular special interest publications.

** Saltscapes Food and Travel Guide 2026 is an annual culinary vacation planner, and has an enhanced 
press run and length of stay on newsstands in Atlantic Canada.

Cancellations
Not accepted after closing date. Cancelled frequency 
contracts are pro-rated and billed accordingly. 

Special Position
Guaranteed special positions are charged an addition-
al 10%. Orders specifying preferred positions will be 
honoured upon request if possible (excluding covers and 
centre spreads).  

Ad Changes
We happily design ads for our clients as an inherent 
part of our service to you. However, in the interests of 
publication deadlines and time constraints, we do require 
that our clients promptly review their ads to a maximum 
of three (3) times. Repeated changes to ad creation can 
necessitate staff overtime in order to meet deadlines. 
Additional charges may be levied for excessive design 
changes. Advertisers are granting permission for Saltscapes 

to reproduce any images provided by them for use in 
their advertisement. 

Copy Approval
All advertisements must be acceptable in content and 
design, at the publisher’s discretion. 

Editorial Policy
Editorial is completely independent from advertising and 
no special editorial consideration or commitment of any 
kind can form any part of the sale agreement. 

Discounts
Multiple and/or combination-edition discounts will be 
quoted on request. Overdue accounts are subject to 
interest charges. 

Credit Cards
Visa and MasterCard accepted. 

Production Charges
Expenses incurred as a result of the client’s failure  
to conform to mechanical specifications will be  
charged to the client. 

Late Copy
Late material may be subject to a penalty unless the  
publisher receives due notice and agrees to an extension. 

General Policies
The publisher reserves the right to increase the advertis-
ing rates for any issue on 30 days’ written notice before 
the space order closing date of the issue. All contracts  
and insertion orders are subject to this reservation.  
Advertisers and their agents assume complete liability  
for all content (including text, representation and illustra-
tion) of advertisements and all responsibility for any claims 
arising therefrom.



NAT

2026Saltscapes Production Guidelines

2/3
vert

4.734” x 10”

1/3
v

2.25”  
x 

10”1/3
sq.

4.734” x 4.9”

1/6
v 

2.25”  
x  

4.9”

1/2 hor
7.187” x 4.9”

1/4 hor
7.187” x 2.354”

Software Support
Saltscapes supports the following Macintosh software: InDesign CC,  
Photoshop CC, Illustrator CC and Acrobat.  
Should you have other software, please call for correct file transfer techniques.   

Media Support
Files can be transported email or FTP. Please email the Saltscapes art  
department regarding FTP transfers. 

Sending files to Saltscapes
Saltscapes will not assume any responsibility for advertising reproductions that do  
not conform to the mechanical specifications listed here.  
All ads must be supplied digitally.
•	 We only accept PDF-X1a files (ensure that files are 300 dpi).
•	 Full page/DPS documents built to trim size must include 0.25” bleed on all sides.
•	 Images should be a minimum resolution of 300 dpi @ 100% size.
•	 All RGB images must be converted to CMYK.
•	 All spot colours (pantone) must be converted to CMYK.
•	 Ink density for all four colours must not exceed 280%.
•	 Please be sure to include trim, crop marks and bleed on your print-ready file.
•	 Saltscapes reserves the right to refuse any or all copy deemed by 
	 Saltscapes to be unsuitable. 
•	 For in-house ad creation, please contact the Saltscapes Art Department  
	 for specific requirements:

Saltscapes Art Department 
Nicole McNeil | Production Coordinator | Metro Guide Publishing
nicole@acgstudio.com

Image Area–Keep safety margin of .5” in from trim 
edge on all sides to avoid important items being cut 
off when magazine is trimmed.

Bleed–build pages to trim size and extend images  
at least .25” beyond page edge.

There is no bleed required on partial ads. 

Double-Page spread	 16.374”w x 10.875”h 
Full-Page	 8.187”w x 10.875”h 
2/3 page vertical	 4.734”w x 10”h 
1/2 page horizontal	 7.187”w x 4.9”h 
1/3 page vertical	 2.25”w x 10”h 
1/3 page square	 4.734”w x 4.9”h 
1/4 page horizontal	 7.187”w x 2.354”h 
1/6 page vertical	 2.25”w x 4.9”h 

Please use the following guidelines for the creation of digital files.  
Saltscapes will not be responsible for ads and materials which do not 
meet print and/or digital requirements.

Mechanical  
Requirements
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Full Page  
with bleed
8.187” x 10.875 
+ 0.25” bleed on 

all sides

Double-Page spread  
with bleed

16.374”w x 10.875”h  
+ 0.25” bleed on all sides


